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October 3, 2018

Todd Slatin

Purchasing Director, 

Lexington-Fayette Urban County Government

Room 338, Government Center

200 East Main Street

Lexington, Kentucky 40507

Dear Mr. Slatin — 

Red7e is happy to submit this response to RFP #33-2018, Overdose Prevention Awareness Campaign. 

Regardless of social status, income and education levels, age or other demographic/geographic 

categorizations, the opioid crises in our country effects everyone in some way. The social stigma 

associated with users and their survival during critical times must be better addressed. We commend 

the Lexington-Fayette Urban County Government (LFUCG) Department of Social Services for taking 

the initiative to address this serious problem. 

Our recent work with various organizations to promote solutions and change related to social 

issues demonstrates our desire within Red7e to do our part. Our response includes a case study 

and samples of work created for the Commonwealth of Kentucky. We hope that our experience and 

success with these efforts, along with our well-known ability to create compelling, relevant and 

thought-provoking messaging platforms, will result in our selection by the Department of Social 

Services for this important project. 

Don’t hesitate to reach out to our team with any questions you may have while reviewing our 

proposal. Contact our president, Dan Barbercheck, account director, Gabrielle Williamson, or me.

Sincerely, 

Jim Hoyland

Vice President / Chief Operating Officer
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AFFIRMATIVE ACTION PLAN

It is the policy of Red7e not to discriminate against any employee member or 
applicant for employment because of race, color, religion, creed, age, sex, national 
origin, ancestry or disability. This policy not to discriminate includes, but is not 
limited to the following:

• �Red7e will consider for employment those applicants who possess the necessary 
skills, education and experience without regard to race, color, religion, creed, age, 
sex, national origin, ancestry or disability.

• �Red7e will promote, upgrade, transfer, demote, layoff, terminate, recruit, advertise 
or solicit for employment without regard to race, color, religion, creed, age, sex, 
national origin, ancestry or disability.

• �Red7e will train during employment and select for apprenticeship programs 
without regard to race, color, religion, creed, age, sex, national origin, ancestry or 
disability.

• �No Red7e member shall aid, abet, compel, coerce or conspire to discharge or 
cause another employee to resign because of race, color, religion, creed, age, sex, 
national origin, ancestry or disability.

• �Red7e will establish rates of pay and terms, conditions or privileges of 
employment without regard to race, color, religion, creed, age, sex, national 
origin, ancestry or disability.

























SITUATION

Within a decade, the national average of drug overdose deaths has increased two-fold in comparison 

to the decade before. Similarly, Fayette County has experienced a drastic increase in deaths due 

to drug overdose. Within four years specifically, this area of Kentucky has seen a 131% increase in 

such fatalities. With concern over a growing number of deaths, the Lexington-Fayette Urban County 

Government (LFUCG) Department of Social Services needs to develop a prevention, awareness-based 

approach to address this epidemic within the Lexington-Fayette area.

Within the prevention-focused initiative, there is a two-fold need. First, the general public must be 

made aware of the need to initiate help when they witness an overdose. Second, the general public 

needs to understand the meaning of the Good Samaritan Law, which lends itself to the first part 

where people should reach out for help when overdoses are taking place without fear of getting 

themselves in trouble.

The primary goals of this initiative are to:

1.	 Encourage the use of 911 by those who witness an overdose

2.	 Increase awareness of the Good Samaritan Law (218A.133)

3.	 Reduce the number of fatal overdoses



SOLUTION 

In order to create a pathway for change in Fayette County, we must develop a strong message 

platform that stands out to the general public. With a strong message, we will resonate with 

viewers. The immediate development of this strong message platform will be critical to the overall 

success of the project. 

Once our message platform is developed, we recommend executing a variety of collateral pieces 

in order to give the LFUCG Department of Social Services opportunities to reach a larger audience. 

A variety of tools should be developed to help the department’s team educate the audience and 

explain the multiple messages we’re working to convey.

The final piece is to then employ the media to supplement delivering our message to the masses. 

Due to budget limitations, our toolkit will consist of assets that can be used as PSA messages, 

lending itself to possibly run on TV and radio for no additional charge. Additionally, we’ll layer in a 

digital campaign to extend the message across social media and high-impact display to ensure an 

extensive reach with the available funds.



We’ve established an initial budget based on our knowledge of the objectives and stated deliverables 

for this project. Final budgets will be determined once selected and based on discussions with the 

Department of Social Services.

Resource Budget 

:15 Videos x3 $9,000

:15 Radio Spots x2 $4,000 

Social Content & Ads x5 $2,500 

HTML Display Ads x5 $3,000 

Digital Media Buy $5,000 

Flyers x2 $6,000 

Production Costs $1,500 

Media Planning, Buying & Reporting $4,000 

Total: $35,000

ESTIMATED BUDGET



OVERVIEW

Tobacco use is the leading cause of preventable death and disease in Kentucky. Although national 

smoking rates have declined from 35% in 1990 to 26% in 2013, Kentucky remains above the 

national average in percentage of citizens who smoke. The most at-risk groups in Kentucky are 

African Americans, Hispanics, persons within the LGBT community and those living below poverty 

level. There is also a noticeable pattern to where smoking is most prevalent throughout the state. It 

exists in rural communities that are known for growing tobacco and also have lower education and 

income levels.

To combat the high smoking rates in Kentucky and to continue to promote the decline in smoking 

prevalence, Red7e worked to develop a broad-based, integrated awareness campaign for the Cabinet 

for Health and Family Services and The Department for Public Health. We executed a layered 

campaign, targeting both individuals and healthcare professionals to deliver messaging on the 

dangers of smoking and how to quit today.

RESULTS

The goal of the campaign was awareness across the state — focusing on rural areas. Our main KPIs 

were impressions delivered and engagement with social media videos.

Our collective traditional media buy delivered approximately 72.2 million impressions over the 

course of a flighted campaign running from August — November 2017. Additionally, through our 

vendor negotiations and established partnerships, we averaged 49% added-value with our media 

buys across TV and radio.

For digital and social media, we successfully delivered approximately 7.5 million impressions 

averaging a 0.18% CTR for display and 50,000+ completed video views on social media throughout 

the campaign.

2017 QUIT NOW CAMPAIGN CASE STUDY
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Balloon Animals

https://vimeo.com/292740574

Jump Rope 

https://vimeo.com/292740053

Under Water TV

https://vimeo.com/262091686

Jump Rope TV

https://vimeo.com/262092591

Theater Video

https://vimeo.com/292735223

2017 QUIT NOW CAMPAIGN CASE STUDY

https://vimeo.com/292740574
https://vimeo.com/292740574
https://vimeo.com/292740053
https://vimeo.com/292740053
https://vimeo.com/262091686
https://vimeo.com/262091686
https://vimeo.com/262092591
https://vimeo.com/262092591
https://vimeo.com/292735223
https://vimeo.com/292735223


ADDITIONAL WORK SAMPLES

Candle TV

https://vimeo.com/262567101

Bouncer TV

https://vimeo.com/262565967

SAFE SLEEP KENTUCKY

https://vimeo.com/262567101
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DRIVE SOBER

Booze Talking TV

https://vimeo.com/177740946

Your Funeral TV

https://vimeo.com/177740944

Memorial TV

https://vimeo.com/177740945

Any Name

https://vimeo.com/292765318

Impaired

https://vimeo.com/292764808
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DRIVE SOBER

ADDITIONAL WORK SAMPLES



WHY RED7E?

When Red7e puts its talent toward solving branding challenges, it does not simply revise logos 

and write slogans — it helps stake out a brand position and develop a platform for messaging 

that resonates in real and relevant ways for your business, your industry and your customers.

When Red7e puts forth creative message strategies, they aren’t generic statements about 

your industry that everybody knows by heart: they are sticky and memorable because they are 

backed by thoughtful analysis, keen insight and creative “aha!” 

A memorable and stimulating brand identity costs the same as a boring, forgettable one. 

Boiler-plate brands are ineffective and inefficient — a literal waste of clients’ money and the 

consumer’s attention. Red7e believes it is a responsibility, an obligation — to clients and to 

media audiences — to deliver a creative and worthwhile brand. 

And, when you get Red7e, you get all of Red7e: a small, nimble, interconnected group working 

together to maximize efficiency, speed and ultimately, the tingly feeling you get when you see 

the final product.



AGENCY BACKGROUND AND IN-HOUSE CAPACITY

RED7E COMPANY INFO

CONTACT	� 637 West Main Street, Louisville, KY 40202 

Tel.: (502) 585.3403 Fax: (502) 582.2043 

Email: danb@red7e.com

YEAR FOUNDED	 1974 (Founded as Halbleib Associates, Inc.)

OWNERSHIP	 Privately Held Corporation

STAFF	� A small tribe of exceptionally talented and highly experienced 

professionals, in all primary agency disciplines. 

MARKET NICHE	� Inspired marketing communications. Insightful market analysis and 

competitive brand positioning. Outstanding creative strategies, 

concepts, and execution… without the usual ad agency bureaucracy, 

bull, or smoke and mirrors.

REFERENCE LISTINGS	� Standard Directory of Advertising Agencies 

Dun & Bradstreet 

American Advertising Federation

MEDIA VEHICLES	� Newspaper, Radio, Television, Consumer Magazines, Outdoor,  

Online/Social Media, Trade Publication

CREATIVE EXECUTION	� Graphic Design, Writing, Broadcast TV & Radio, Print Advertising, 

Collateral Materials, Point-of-Purchase, Digital Advertising, Website 

Development, Packaging, Video Production, Direct Marketing

mailto:danb%40red7e.com?subject=Fourth%20Street%20Live%21


IN-HOUSE SERVICES OFFERED

Red7e is a full service advertising agency with a commitment to effective communication. We are 

staffed top to bottom with experienced, capable folks. 

Account Services. The Red7e account team provides leadership in all aspects of service to your 

account. Proactive, experienced, accessible and accountable, your Account Director is a trusted 

partner who helps define your strategic course and manage workflow from ideation through 

execution, performance analysis and beyond. You’ll feel like you’ve gained a new member of your 

internal team.

Red7e practices an immersive style to account planning, maintaining currency on marketing and 

consumer trends, perceptions and behaviors and applying these insights to your specific business 

goals and objectives. While we’re pros at minding the details, we never lose sight of the big picture.  

Creative & Production Services. Red7e is second-to-none in ideation, with an unparalleled track 

record of finding the rousing “big idea” and crafting a compelling story around it that creates 

lasting resonance and affinity with your targets. 

Our process is guided by heavy up-front collaboration, research, analysis and strategy development, 

all of which inform the brief and set the course for concepting. Your bottom-line goals and 

objectives are always at the core of our efforts.

Our approach is campaign-centric, always keeping the big picture in focus. Development of cohesive 

campaigns that hold up across various communications platforms is critical to success, whether 

we’re looking at one placement or fifty. 

Television and Radio. Driven by intelligent and inventive thinking; managed by resourceful, 

imaginative pros; and supported by internal account managers, and production managers, our ideas 

receive the finest production and post-production treatments, consistently earning regional and 

national recognition for over 20 years.

Print Ads, Marketing Materials, Direct Mail, P.O.S. and Outdoor. Red7e’s print advertising regularly 

receives national attention and praise. Regional awards are frequent and Red7e annually dominates 

in the local ADDYs. Award-winning materials range from kids’ stickers to limited-edition hand-

finished corporate reports, and from small black-and-white newsprint ads to six-color multiple-

spread magazine ads.



Digital Strategy and Services. Our approach to digital media centers around our extreme 

commitment to building an effective strategy up front. No matter what the campaign objective, 

our digital and traditional media teams collaborate to focus on hyper targeting and optimization, 

precisely reaching the target in the right place, at the right time, and with relevant messaging for 

that time, place and individual target. By leveraging available data on your customers, competitors, 

and prospects, Red7e eliminates waste from digital marketing budgets, consistently achieving 

above average campaign performance across industries. Our deep knowledge of digital targeting 

technology, customer relationship management, and data analysis combined with our extensive 

strategic partnerships in digital advertising gives us the perspective to create opportunities for 

meaningful engagement across the digital landscape.

Key to our proven success in the digital arena is our commitment to ongoing optimization. We never 

launch a campaign, sit back and enjoy the ride. Intensive monitoring, analysis and communication 

are an essential part of our process throughout every campaign flight. This ensures that no 

underperforming tactic continues to waste crucial marketing dollars and that the best performing 

strategy is aggressively pursued and perfected, well before a campaign ends.

Red7e applies this same commitment to optimization to our digital media approach, always on 

the forefront of the latest targeting technologies and platforms within digital and social media 

marketing opportunities.

Red7e offers a robust line of creative, digital, media and productions services completely in-house. 

As an enhancement to our core services, we also boast strong collaborative relationships with 

a curated list of partners and vendors who provide technical and specialized services. We work 

synergistically with partner providers to achieve shared goals in a manner that maintains – and 

enhances – brand voice, consistency and impact.

IN-HOUSE SERVICES OFFERED



Social Media Strategy and Services. At Red7e, our unique approach to social media marketing leads 

your brand footprint along a carefully charted path to find and connect you with the people who will 

love and engage with your business. Through in-depth, proprietary target analysis and modeling, 

strategic content creation and ongoing rapid optimization, we create successful social spaces that 

engage with your customers when they want, how they like and where they are — giving you highly 

effective social strategies that eliminate budget waste and provide a high ROI.

Our work is guided by an upfront emphasis on strategy and objectives that lays the groundwork for 

each and every component of your campaign. By immersing ourselves in your business and industry 

and harnessing data to understand your audience on a one-to-one basis, we craft responsive, timely 

and relevant content strategies to amplify your reach with smart, data-driven ad spending.

And the work doesn’t stop there. Performance is at the core of everything we do. By analyzing your 

metrics on an ongoing basis, we gain insights that help us optimize our tactics, leading to ever-

higher engagement as we progress through your campaign.

IN-HOUSE SERVICES OFFERED



Media Planning & Execution. The media landscape is ever changing, and Red7e’s media capabilities 

evolve right alongside it. We are passionate, fierce and innovative, with unrelenting desire to deliver 

the right message to the right prospect, in the right place, at the right moment — at below market 

cost. After 30 years of pursuit in this desire, it is no wonder Red7e has a reputation for executing 

media with a sharp strategic foundation, an inspired understanding of consumers and a relentless 

focus on ROI.

How We Operate. 

–	With an abundance of resources to evaluate and gain insight from data, Red7e goes beyond 

traditional processes to learn key lifestyle indicators and interests of your target audiences.

–	With a deep knowledge of targeting capabilities and content placement, Red7e develops 

innovative strategies to reach your audience, build awareness, gain new customers and secure 

loyalty with the ones you already have.

–	Ensuring all key findings are analyzed and put to use, Red7e continuously optimizes your 

media spend with thorough tracking and analytics so that no marketing budget is wasted.

A Glimpse Inside the Red7e Media Research Toolbox.

We know your audience. We will ensure your media strategy is more than well informed.

Acxiom  |  AddThis  |  Audit Bureau of Circulation  |  bluekai  |  Business Publications Audit  |  

Centrois  |  Circulation Verification Council  |  comScore  |  CoreAudience  |  datalogix  | DoubleClick  

|  Epsilon  |  Experian  |  Ghostery  |  MOAT  |  Nielsen  |  pixalate   |  Semcasting  |  Simmons Market 

Research  |  Traffic Audit Reports  |  US Census  |  Verified Audit Circulation

IN-HOUSE SERVICES OFFERED



A commitment to all clients:

1. We will give you honest, direct answers to all questions — even to those that may seem 

irrelevant. 2. If we don’t know an answer to your question, we will forego the double-talk 

and just say so. Then we’ll go find the answer. 3. We will give you candid advice and analysis 

— tactfully — even when the truth may not be your highest priority. 4. We will provide you 

with timely, accurate cost estimates — with a minimum of qualification, mumbo-jumbo and 

cover-our-ass clauses. 5. We will make all communications focused and concise. 6. When we 

meet with you, we will show up fully prepared — with fresh breath and a can-do attitude.  

7. We will make our interactions as enjoyable as possible, blending serious business with a 

sense of humor. 8. If we discover a problem, we will advise you as soon as we know about 

it, and bring solutions with the news. 9. We will respond promptly to your written, vocal, 

electronic, and telepathic communications, no matter how frequently you contact us. In fact, 

if we don’t hear from you often, count on hearing from us. 10. We will respect your budget 

and will treat your marketing money as if it were our own. (Actually, some of it is.) 11. In 

times of crisis, we will provide drop-everything “all hands on deck” total agency support.  

12. We will not take any significant action as your agent without your knowledge and 

assent. 13. We will never take our relationship for granted. We know we are engaged in a 

partnership, and that we are the minority partner. 14. We will always bring new ideas to 

the table, even those that may seem absurd. Quantum success doesn’t come to timid souls. 

15. We will meet deadlines or die trying. And if dead, we will keep you informed of our 

status. 16. If you have outrageously high expectations — and we are crazy enough to agree 

to them — we will meet or exceed them. 17. We will present you and your organization to the 

world-at-large in the highest esteem, and recommend and patronize your products or services. 

18. We will never try to sell you anything just to make the agency money.

THE RED7E PROMISE



TEAM BIOS

Red7e boasts a roster of talented pros with decades’ worth of experience and shelves full of awards. 

Our creative team consistently creates advertising that is provocative, effective, and memorable. Our 

account staff are all proven ad-industry veterans, each dedicated to maintaining productive and lasting 

relationships between Red7e and the rest of the world.

DAN BARBERCHECK | PRESIDENT / EXECUTIVE CREATIVE DIRECTOR

Dan oversees all things Red7e — with a focus on brand and marketing strategy and creative 

development for all Red7e clients. In the late 1990’s Dan engineered the agency’s metamorphosis to 

Red7e, acquiring majority interest in the firm in 2003. During 38 years as a writer, art director, and 

creative director, Dan has produced award-winning work for every agency he’s served. His professional 

history includes four years with Doe-Anderson Advertising, and a stint in Tokyo with international 

agency giant, Dentsu. He has created powerful marketing communications for large and small clients in 

virtually every product and service category, in all media platforms. 

CAMILLE COLTRAIN | DIGITAL MEDIA MANAGER

From the earliest stages of her career, Camille achieved wunderkind status in the realm of digital 

media. According to her parents, her first words were acronyms — like ROI, CPM and SEM. With a 

master’s degree in Digital Media from Bellarmine University along with a bachelor’s degree from 

Western Kentucky and 5 years of real-world digital agency experience, Camille has developed serious 

chops in programmatic advertising and social media strategy, budgeting, creative development and 

campaign metrics. Camille is a confirmed cartoon lover (don’t get her started on Bob’s Burgers), 

craft beer snob and lover of cats — both the mammal and the basketball team.

SAM DODSON | BROADCAST & VIDEO CONTENT PRODUCER

Sam is considered one of the region’s premier broadcast producers. He was on the radio as early as 

his college years at Ball State university and began working with top ad agencies in Indianapolis 

in 1986. His job requires a strong “git ‘er done” mindset to go with an aptitude for arm twisting, 

trouble-shooting, money chiseling and babysitting of sensitive creative types. His career has 

generated national and regional TV, radio and videos for the likes of the National Thoroughbred 

Racing Association, Baptist Health, Hilliard Lyons, Churchill Downs, LG&E, Central Bank, the State  

of Kentucky, and Kroger.



KARL FEIGE | CREATIVE DIRECTOR / ART DIRECTOR

In 1989, fresh out of the UofL design school, Karl cut his teeth in publications design. Then moved 

on to practice advertising design with big ol’ Creative Alliance. Once he landed at Red7e, Karl’s 

career really took off. He was instrumental in rebranding of Churchill Downs, Inc., as well as creating 

advertising campaigns for use at horseracing properties nationwide. Karl is also Red7e’s most 

accomplished creative in the technology area, brilliantly adapting to every new software/hardware 

tool to hit the market. In addition to being a highly awarded art director, Karl frequently throws a 

clever headline into the mix.

DAVID HIGDON | CREATIVE DIRECTOR / ART DIRECTOR

David comes to Red7e after spending several years honing his prodigious conceptual and design 

skills in the Nashville ad scene. (We also hear he does a mean Conway Twitty impersonation.) 

Following his studies at Western Kentucky University, David earned a Bachelor of Fine Arts degree 

from the Watkins College of Art Design & Film. Over the years, he’s left his stamp on brands of every 

size and stripe. Among them are National Guard, Second Harvest Food Bank, Red Kap Workwear, 

World Wildlife Federation, US Chamber of Commerce, Tennessee Chamber of Commerce, and Kimber 

Firearms. David’s designs and creative work have been featured in Print, HOW Magazine, American 

Illustration, and showcased on design sites like The Best Designs.

PATRICK HOGAN | WRITER / PRODUCER

Patrick has been writing advertising and producing video and broadcast creative for 10+ years. He’s 

traveled the country shooting and directing commercial videos from California to New York City. His 

experience includes a wide array of traditional and new media. When he’s not writing and producing, 

you can find him painting abstracts. As a dedicated artist and political buff, he spent four years 

producing award-winning political cartoons at Ball State University. Patrick’s passion and dedication 

for populating ad campaigns with great ideas makes him a huge asset to Red7e clients.

TEAM BIOS



JIM HOYLAND | VICE PRESIDENT / CHIEF OPERATING OFFICER

Jim joined Red7e in 2000 as the agency’s CFO, having served as a CPA for companies in other 

industries. He quickly became a valuable member of the team in a number of key management roles. 

In 2003 Jim acquired an ownership stake in the firm and subsequently expanded responsibilities 

to include oversight of account service functions. While managing much of Red7e’s day-to-day 

operations, Jim also has taken the lead in account supervision with clients such as Kentucky Farm 

Bureau, ResCare and LG&E.  Jim is the agency’s resident ambassador to Southern Indiana, an 

outstanding golfer, and a left-brainer with actual charisma.

SCOTT KLOSTERMAN | SENIOR WRITER

Scott has been in the ad business for 20+ years — and has the lack of a hairline to prove it. A native 

Louisvillian, he began his career with ad agency stints in Dayton and Columbus, Ohio, before returning 

to his hometown in 1995. Scott’s award-winning work has encompassed a wide range of accounts with 

particular emphasis on packaged goods, transportation and healthcare. He’s experienced in all forms of 

media: print, broadcast, social, digital… and subliminal. Scott is famously slow to comment out loud, 

but boy, the words he puts into the keyboard really pack a wallop!

MICHAEL LANCASTER | CREATIVE DIRECTOR / ART DIRECTOR

You’ll find no one more passionate about advertising and design than Mike. He brings a fresh but 

seasoned perspective to Red7e clients, particularly those in search of a new and more contemporary 

image. An accomplished conceptual thinker and brand developer, his elevated sense of graphic style, 

coupled with his exceptional talent for inspired communications, set him apart from many of his 

peers. Mike has lent his considerable skills to such notable clients as Baptist Health, Novo Nordisk, 

Louisville Convention and Visitors Bureau, Sprint, Galt House Hotels, Kentucky Tourism, Intel and 

Yum! Brands. He’ll talk the finer points of design with you all day long – just don’t ask him about 

the Phillies bullpen.

TEAM BIOS



MELISSA MCCARTY | ACCOUNT DIRECTOR

With big ad agency experience, marketing management experience, and deep digital project 

management experience under her belt, Melissa brings a wealth of goodness to Red7e clients. 

Whether it’s helping implement an ad campaign, a social media campaign, broadcast or print 

production, or seeing a website from wireframe to launch, Melissa is the go-to one to get’er done. 

This Louisville native and WKU grad tackles budgets, timelines, details, scopes of work, research, 

surly creatives and stress-soaked challenges with all the grace and finesse anyone could ask for.

BRITTANY NEU | MEDIA DIRECTOR

Brittany brings more than a decade of ad agency media experience to the Red7e team – having 

successfully planned, negotiated and executed strategic media plans for clients big and small in 

a broad spectrum of industries. Her roster of clients served includes Kroger, McDonald’s, Republic 

Bank, Delta Dental and the Louisville Convention and Visitors Bureau. A graduate of the University 

of Louisville, she’s a master negotiator (a skill no doubt sharpened by being the mother of boys). 

Whether it’s broadcast, digital, print, direct mail, cinema, outdoor, alternative out-of-home or forms 

of media not yet invented, Brittany has an uncanny knack for arriving at the precise mix to deliver 

Red7e’s power-packed messages with optimum efficiency.

MEREDITH WILKINS | ACCOUNT DIRECTOR

A results-driven project management and relationship-building pro, Meredith offers more than a 

decade of experience serving clients in a broad range of industries from retail to casual dining to 

healthcare and more. She brings energy, enthusiasm and a positive, can-do attitude to projects 

big and small, along with a passion for developing brand strategies across all media including 

traditional, digital and social.

GABRIELLE WILLIAMSON | ACCOUNT DIRECTOR

Gabrielle possesses the savvy and smarts of someone many years her senior. She has brought her considerable 

skills in account planning, strategy, research analysis, project management and digital marketing to a wide 

range of clients including the Louisville Convention & Visitors Bureau, Clark-Floyd Counties Convention 

Tourism Bureau, Republic Bank, Four Roses Bourbon, the University of Louisville and the Commonwealth of 

Kentucky – to name just a few. Her infectious energy and “all-in” attitude are pure Red7e. You’ll find Gabby to 

be as confident and unflappable as they come. Go ahead, try and flap her.

TEAM BIOS



Member American Advertising Federation

Thanks. Let’s get started.


