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Angela Poe 
Public I n f o r m a t i o n and Engagement 
E n v i r o n m e n t a l Quality & Public W o r k s 
Lexington-Fayette Urban C o u n t y G o v e r n m e n t 
2 0 0 East M a i n Street 
Lexington, KY 4 0 5 0 7 

Dear M s . Poe: 

O p i n i o n W o r k s , LLC is pleased t o s u b m i t this proposal f o r additional services t o Contract 3 1 8 - 2 0 1 7 w i t h 
Lexington-Fayette Urban C o u n t y G o v e r n m e n t (LFUCG). T h e f o l l o w i n g tasks shall be p e r f o r m e d f o r an 
additional f e e o f $20,000. 

O p i n i o n W o r k s , LLC agrees t o conduct a series o f f o u r focus groups in Lexington, w i t h a t a r g e t o f 6 t o 8 
participants per group. LFUCG agrees t o secure a location(s) f o r conducting t h e focus groups. 

Focus group audiences shall include: 
• Landscape/lawn care professionals ( 1 group) 
• D o g o w n e r s w h o live in a p a r t m e n t s ( 1 group) 
• TBD based o n survey results (2 groups) 

S o m e topics w i l l be audience-specific, o t h e r s w i l l be discussed w i t h all focus groups. Topics shall include: 

o M o t i v a t i o n s , behaviors, etc. related t o t h e audience (landscape/lawncare practices, picking up after 
dogs, etc.) 

o (All) Reporting spills and h o w best t o c o m m u n i c a t e t h a t need w i t h t h e public 

o (All) Preference f o r e n v i r o n m e n t a l or c o m m u n i t y - f o c u s e d message f r a m i n g f o r s t o r m w a t e r messaging 

o (All) W h a t do people identify as t h e i r local c o m m u n i t y ? (e.g., Lexington, t h e i r n e i g h b o r h o o d , t h e 
Bluegrass, etc.) 

For each o f t h e f o u r focus groups, O p i n i o n W o r k s , LLC shall: 

• Plan and develop t h e m o d e r a t o r ' s discussion guides 

• Recruit and c o m p e n s a t e participants 

• Provide r e f r e s h m e n t s f o r participants 

• Cover all logistical costs, including t r a v e l t o t h e focus groups f o r t h e m o d e r a t o r plus o n e staff person 

• Digitally record and transcribe t h e sessions 

• Analyze and provide a w r i t t e n r e p o r t s u m m a r i z i n g t h e findings 

• M a k e r e c o m m e n d a t i o n s based o n focus group results 

• Present t h e findings t h r o u g h a shared screen technology, o r in-person w i t h r e i m b u r s e m e n t o f t h e 
travel expense at cost. 


