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Presenter Notes
Presentation Notes
Thank you for the opportunity to provide updates to the Committee on two key deliverables for the Regional Competitiveness Plan – the new talent attraction website and the refreshed economic development website. 



Develop a NEW regional talent 
attraction / retention marketing 
website and digital marketing 
campaign to increase awareness of 
the region as place to live and work.

ACTION ITEM:

Presenter Notes
Presentation Notes
This year, we were developed a new talent attraction website – lookatlex.comAnd, we refreshed the existing economic development website – locateinlex.comBoth are important marketing action items to increase awareness of the region to talent and to job recruitment prospects.   



Visit LEX Look at LEX            Locate in LEX                                 

Regional Brand Identity

Presenter Notes
Presentation Notes
The websites are providing alignment with the Greater Lexington regional brand.  70 percent of people are looking online for information about a community/region – to visit, to live or locate a business.  We are creating messaging alignment between live, work, play resources. These websites are our digital front door to key audiences.



New Talent Attraction Website lookatLEX.com

Presenter Notes
Presentation Notes
We are excited about the launch of LookAtLex.com, a new talent attraction website to serve as a one-stop resource for prospective workers.Commerce Lexington worked with DCI and our regional tourism and economic development partners on new live work play website where all the resources important to people are housed in one location.   The site contains over 30 pages of content on living, working, and playing in Greater Lexington - including a regional interactive map, cost-of-living calculator, regional jobs board and key industry sector profiles.   This development process started in January and we launched it live Sept. 1.  This is our digital entry point (front door) to the region.  



Presenter Notes
Presentation Notes
It is hard to show a website.  So, we’d like to play a short hype reel that provides a snapshot of the website’s key highlight and the user experience.  






Digital 
Marketing

Elevate awareness of Greater 
LEX as a great place to live and 
work among external 
audiences:

PROSPECTIVE / 
PRIOR TOURISTS

GREATER LEX 
UNIVERSITY ALUMNI
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Presenter Notes
Presentation Notes
Additionally, the first ever digital and social media talent attraction marketing campaign is promoting the region as an exceptional place to live and work – and driving people to the talent website.  We are working with Kismet Marketing, a local marketing firm, on the strategy.  We are targeting digital ads to alumni of the region’s colleges and universities and prospective or recent tourists to Lexington and the region.  



DIGITAL
STRATEGY

- Working Age (18-55+)

- Boomerangs

- Emphasis on Greater 
LEX Key Industries
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Presenter Notes
Presentation Notes
StrategyLinked In > Job SeekersIG & FB > Alumni Groups Alumni Websites (events, ticket purchases, athletic scheudles)Alumni Events



DIGITAL
STRATEGY
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- Recent + Prospective Visitors

- Search Behavior

- Regional Attraction Websites

- Social Media Interest Groups

Presenter Notes
Presentation Notes
Recent & Prospective TouristsSearch behavior (visiting Greater LEX)Recent visitors to regional attraction websites + VRBO / Airbnb / TripadvisorTourist Attractions (by county)Social Media Interest Groups



SOCIAL
MEDIA

- Organic Content

- Campaign Alignment

- Promotes Individual 
Counties / Cities
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Presenter Notes
Presentation Notes
Additionally, we are creating social media content through Greaterlexky on facebook, linkedin and twitter to drive awareness of the regionas a place to live, work and play.  It includes content for Lexington and the other counties in the region.  



DIGITAL PLACEMENT (paid) SOCIAL MEDIA (organic)

Click-Through Rate (CTR) Impressions

Impressions Reach

A/B Testing Report Engagement (likes / comments / shares)

Exposure Frequency (with cap) Engagement Rate

Quality Traffic (sessions over 60 seconds) Followers

Total Site Traffic by Funnels Video Views

Pages per Visit Top-Performing Posts

Session Length

Job Inquiries

Newsletter Signups / Form Submissions

PERFORMANCE
ANALYTICS
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AWARENESS 
EYEBALLS

OUR 
GOAL IS
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Explore + Share the 
Website
L o o k a t l ex . co m

Spread 
the Word

Use the Resource 
Hub

WAYS TO
ENGAGE 

Follow Greater LEX 
on Social
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